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Many industries are customizing services and information for their clienteles. From the customized advertising of search engines to preference for seating on airplanes, there are hundreds of ways that our world is responding to our explicit and implicit preferences. While librarians worry about important issues, such as user privacy, these concerns may ultimately result in us designing a less useful and less used set of services instead of customized services that do not need to compromise privacy. What can libraries learn (or borrow) from other industries? This session explores major trends in the technology world that may have potential for creating library services and programs tailored to the individual. Attendees will be able to respond to these ideas and to brainstorm additional approaches that may offer similar potentials.

Background

Bowen and Filippin-Fantoni: Individualization

Customization: adaptability (I impact on your system to make it more ME)

Personalization: adaptivity (Your system reacts to information about ME)

Ken Hamma, Getty Museum, survey of users – “excuse me, didn’t I say, it’s about ME”:

First to the users. Since 1997 we have been interviewing users, analyzing statistical use data, and convening focus groups from among several user communities, and have been astonished to find a large and very articulate audience whose voice we have been too long ignoring. They said, and were quite single minded about this: "It is not about you the Getty or you the project managers, and it is not about the kinds of digital access you are providing. It is about us. More specifically it is about me, one individual visitor, one system user; and about how I want to use what you’ve got."

Privacy Matrix

	Type of information
	Privacy concerns
	User concerns
	Library concerns

	Explicit information:

· registration

· questionnaire
	Requires excellent stewardship depending on type of information
	May be reluctant to share information; needs to trust entity
	Are our systems robust enough to protect this information?

	Implicit information:

· cookies

· web logs
	Requires both user and library stewardship of information
	May be reluctant to use cookies
	Need to disassociate user from behavior captured in logs while leveraging the data captured

	Tool approach
	No actual use data is stored only preferred stratagems or intermediary servers
	Cookies contain preferences for strategies but not actual information preferences
	Actual information preferences live during a user session but are not stored long term


Examples:

	Type
	industry
	Library application?

	Bibliographic records
	Cataloging personal collections: bookpedia and delicious
	(

	Bookmark management
	Web portal (myweb, del.icio.us)
	Searching tool

	Custom applets
	Apple Widgets
	Quick searches, information

	Live links
	Handhelds, customer mailings
	Library to user correspondence

	PIM e.g. Data to PDA
	Airlines, Ticketmaster
	Due dates, library activities

	Preferred suppliers - Linkbaton
	Shopping tools
	Database selection and results

	Pre-formed links based on predicted behaviors
	Package tracking
	Search, book purchase

	Recommendations
	Amazon, netflix, google
	Information evaluation

	Reference checking and hyper-linking
	Journal publishing
	Research tool

	Social networking
	Friendster, yahoo groups, orkut
	Groups of users sharing information, anonymously or attributed

	User email updates
	Freight, shopping
	Receipts, etc.

	User reviews
	Cnet, amazon, slashdot
	Library catalog etc. can provide jump link to reviews
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